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About Stamats

We are an award-winning, nationally recognized higher education research, planning, and
marketing communications company. Our mission is to help college and university leaders

achieve their most important marketing, recruiting, and fundraising goals through the creation

of customized integrated marketing solutions.
Research, Planning, and Consulting Services

Image and competitive positioning studies
Tuition price elasticity studies

Alumni and donor studies

Marketing communication audits
Recruiting audits

Campus visit audits

Integrated marketing plans

Brand clarification and communication plans
Recruiting plans

Strategy development and strategic plans
Board presentations

Project-specific consulting

Offices:Tucson, San Francisco, Los Angeles and Cedar Rapids

Creative Services

Recruiting and fundraising publications

Brand campaigns

Web site development

Virtual tours

Direct marketing strategies (search, annual fund)
Targeted e-mail marketing systems

Advertising

Creative concepting

Content management systems

Dynamic news and events calendars

Social Media Consulting
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Fritz McDonald has more than 20 years experience as a professional writer,
editor, and creative strategist. He earned his bachelor’s degree at UCLA, and
an M.F.A. from the University of lowa Writer’s Workshop. At Stamats, Fritz
has created marketing communications, Web sites and digital strategy, and
branding programs for colleges and universities across the U.S. He has an
extensive background in Web 2.0 technologies and social media and has
delivered webinars on the subject and written an industry-leading white
paper on social networking strategies. He has been a keynote speaker for
CASE, CCAE, and ACT, and presented at such well-known conferences as tl
Infinite Solutions HighEd Web conference. He has written articles on higher
education marketing forAdmissions Marketing Repodnd University
Businessand his creative work has garnished numerous awards, including a
CASE Gold Regional, more than 40 ADDYs, and Admissions Marketing Rept
Gold, Silver, and Bronze awards. His Stamats clients have included Furman
University, St. Olaf College, Villanova University, Harvard Medical School,
and many others.
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http://en.wikipedia.org/wiki/List of social networking websites
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Start With Strategy









Il. Think People First, Then Technology






Develop A Listening Strategy



http://www. technorati.com)
Major social search engine
Google Blogsearchhttp://blogsearch.google.com
Wide view of blog conversations
BlogPulse(http://www.blogpulse.con)
Define activity level over time
BlogPulse Trendhttp://www.blogpulse.com/trend
Define trends
YouTubehttp://www.youtube.com)
Video presence & commentary
Google Alerts:
Notice of mentions/references










l1l. Rethink Marketinc






Message Control?



Dialogue, Not Monologue



A Sustained Relationship



Web=EXxperience







V. Offer Value



Let Them Make Content






